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THE EVOLVING SKY CUSTOMER BASE
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JUNE 2016 JUNE 2017 NET GAIN

852,679 824,782 (27,897)
* Igloo service was closed on 31 March 2017
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MOVING ANNUAL CHURN 
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MOVING ANNUAL CHURN 
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CHURN BY TENURE
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KIWI VIEWERS GET VALUE FROM VIEWING IN DIFFERENT WAYS

NEUTRALAVIDSOCIAL ONLINE FANATICAL HABITUAL MODERN

COUPLESLEARNERSOWLS ADDICTS HEARTLANDER HEARTLANDER HOMEMAKERS

SKY CUSTOMER SEGMENTATION PROFILES



WHICH IS SERVICING THE CHANGING FACE OF THE 
SKY CUSTOMER
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Fanatical and Habitual
Heartlanders

Online Addicts

Neutral Couples

Modern Homemakers

Avid Learners

Social Owls

NZ POPULATION*SKY CUSTOMERS

© SKY 2017 AGM

* SKY Internal customer research data



SKY BOX CUSTOMER
MONTHLY CONTENT USAGE 
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143m HOURS 
Recorded to 

Planner
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Live Viewing
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CONNECTIVITY ON SKY BOXES
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OLYMPICS 2016

© Photosport.nz
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SKY IP CUSTOMER 
MONTHLY CONTENT USAGE 
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512k

576k
209k

1,157k
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Peak Viewing 1800-2229
SOURCE     Nielsen TAM

PEAK PEOPLE USING TELEVISIONS (PUTS) TREND
ALL 5+
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3.72

3.81

3.93

SKY PREMIUM PRODUCTS PER SUBSCRIBER
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LIONS 2017

© Offside Sports Photography
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ARPU FROM SKY TRADITIONAL SUBSCRIBERS
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REVENUE
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ADVERTISING REVENUE
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TOTAL TELEVISION ADVERTISING REVENUE
(YOY QUARTERLY CHANGE)
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PROGRAMMING COSTS % REVENUE
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NET PROFIT
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CASHFLOW
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STRATEGY AND TRENDS



SKY’S EPG



PARTNERSHIP WITH VODAFONE
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THE CONTINUED JOURNEY WITH CISCO



PARTNERSHIP WITH TRUSTPOWER



PEAK TV
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TM & © Cartoon Network (s15)

OLYMPICS

SAILING

THE BEST PREMIUM DRAMA ON SKY
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GAMES OF 
THRONES® 

BIG LITTLE 
LIES

WESTWORLD TABOO

LEGION
THE 

AMERICANS
FEUD

GENIUSBILLIONS HOMELAND
THE NIGHT 

OF® 

FARGO

DOCTOR 
WHO

RAY
DONOVAN

TWIN PEAKS THE 
LEFTOVERS



A BUSY YEAR ON SKY SPORT
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END OF YEAR RUGBY TOUR  INTERNATIONAL TESTS AND TEST MATCHES

© Photosport.nz



















































WINTER OLYMPICS FEBRUARY 2018



RENEWED WITH SKY

RENEWED WITH SKY



TM & © Cartoon Network (s15)

NEW TO SKY

Page 32

DC Series © and TM DC Comics © Warner Bros. Ent Inc. 
Shameless © Warner Bros. Entertainment Inc.

.

THE FLASH DC LEGENDS OF 
TOMORROW

SHAMELESS

ARROW SUPERGIRL SUPERNATURAL
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NEW TO SKY
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OUR PEOPLE
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